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Discussion 1
Domestic and foreign investment
Foreign, unlike domestic investment, firm ventures into a new country, which then causes capital and asset flows between the countries. Foreign investment leads to globalization as investors can venture into different countries leading to a global presence and operation (Block, Hirt, & Danielsen, 2019). Domestic investment is concentrating in one country rather than foreign. Foreign investment is characterized by a network of functions, growth, and international market. Firms that conduct foreign investment have a wide range of operations as their market is broad, unlike domestic investment, where the market is limited to specific customers. A company engaged in foreign investment will also grow and expand, unlike domestic investment where customers are few while competition is high.  
Before the c-level executives consider expanding the business internationally, the following factors should be considered. International expansion exposes the company to new markets as compared to domestic investment. Global markets are broad, which then leads to more profit. Also, global growth sets the firm ahead of the competition (Block, Hirt, & Danielsen, 2019). The competitors might not have considered moving internationally, and therefore when a firm decides to expand, competition from other domestic firms will be reduced. The c-level executive should also consider human resource in the invested country. For instance, if the country of expansion has skilled workers to meet the firm's objective and the customer needs. 
Despite the advantages of global expansion, there are risks such as cultural barriers, re-establishing, and international competition. For the growth to be successful, the firm's executives need to implement mitigation strategies—for example, the use of a business partner as a market entry strategy (Langford, Behn, & Lie, 2017). A partner can be identified in the international market to help understand the cultural aspects of the new market and customers' preferences. Market research can also help determine the level of competition and gauge the demand based on customer's needs.
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